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QUALITATIVE DATA COLLECTION OPTIONS

The survey asked all of those who used qualitative methods to indicate which they used regularly and which

occasionally. Chart below shows the usage patterns.

QUALITATIVE METHODS USED REGULARLY OR OCCASIONALLY
(BUYERS AND SUPPLIERS WHO USE QUAL METHODS)

In Person Focus Groups _
In Person IDIs o

Telephone IDIs

Online Communities

GreenBook

' GRIT REPORT

Mobile (diaries, image collection, atc.)
In-Store/Shopping Observations
Online IDIs with webcams

Online Focus Groups with webcams
Online Focus Groups

Monitoring Blogs
Chat (text-basad) Online IDIs
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Telephone Focus Groups
Automated Interviewing via Al systems -

Other methods) I —
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METHODS & EXAMPLES
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PLATFORM SELECTION
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CLIENT OBSERVERS & END USERS
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PARTICIPANT RECRUITING
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