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Implications:

What to do 

with these 

data

• Address customer database or 

loyalty member blind spots

• Advocacy & immunity

• Less reliance on self-reported 

survey responses

• Validation of research participants

• True share of wallet



2020…

it’s only 

eff’n May

Source: Accelerant Research’s AGORA USA Panel
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Grocery Walmart Amazon ATM Withdrawals

Rideshare Pet Care Clothing Coffee Shops

Fast Food Restaurants Meal Delivery Svc

Americans’ 

Share of 

Weekly 

Expenditures 

Jan-Apr 2020

Source: Accelerant Research’s AGORA USA Panel
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Losing 

vs. 

Winning 

in the age 

of COVID
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ATM 

Withdrawals
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Rideshare 

Services
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Petcare
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Apparel
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Coffee 

Shops
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Fast 

Food
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Restaurants
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State-by-state shutdowns



Meal 

Delivery 

Services
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Meal 

Delivery 

Services

Share of 

Wallet 37% 39%

17%

31%

30%

16%

16% 14%

Jan/Feb Mar/Apr







Implications:

Learning 

Objectives 

Crossroads

MRX CX

UX INNOVATION



Segmentation 

Overview

Summarization 

& Reduction

Clustering

Goodness of 

Fit

Profiling



Four Distinct 

Segments 

Emerge

27%

21%

33%

18%

We’d Rather 
Be Dining Out

Trapped…
With Children

Segment 2

Segment 3



Segment 1

TRAPPED… 

WITH 

CHILDREN



Segment 4

WE’D 

RATHER BE 

DINING OUT



Show-and-Tell 

Ethnographies



More about 

GrubHub



Receiving 

Deliveries: 

Modified 

Behavior



Now More 

than Ever…

In these 

Uncertain 

Times…



Implications:

Learning 

Objectives 

Crossroads

MRX CX

UX INNOVATION
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