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CONTENT SEO 



HTLM TITLES & 
DESCRIPTIONS 
HTLM	Titles:		
•  Think	of	them	as	the	/tle	of	a	book	

•  Should	be	60	characters	long	including	spaces	
Descrip3ons:	

•  Although	not	taken	into	account	in	the	algorithm,	
they	are	s/ll	very	important	

•  Should	be	155	characters	long	for	op/mal	display	in	
the	SERP’s	

Titles	and	descrip3ons	should	be	unique	to	each	page!	



CONTENT AND 
HEADER TAGS 
•  Content	is	King!	This	is	why	users	come	to	our	sites�	

•  Good	content	must	supply	a	demand	and	be	linkable�	

•  It	should	always	be	unique		and	hyper-relevant�	
•  It	should	always	be	wriVen	with	the	user	in	mind,	
not	search	engines�	

•  Header	Tags�	
•  There	should	only	be	H1	tag	per	page�	
•  There	can	be	several	H2,	H3,	etc.�	



ALTERNATE TEXT 
•  Also	known	as	“alt	aVributes”	
•  Incorrectly	referred	to	as	“alt	tags”	
•  Used	within	HTML	to	describe	an	image	

•  It	tells	search	engines	what	the	image	is	about	

•  Complete	the	theme	of	a	page	

•  It	helps	the	visually	impaired	

Photo	Credit:	wehear.t.com	



KEYWORD 
RESEARCH 



GOOGLE 
TRENDS 
•  hVps://trends.google.com/trends	-	Google	
trends,	can	view	by	last	hour,	last	4	hours,	last	
day,	last	seven	days,	custom	date,	and	several	
industries	and	regions	



SOOVLE 
•  hVps://soovle.com/	-	Provides	keyword	ideas	
from	several	sites	and	it	has	a	“drag	&	drop”	
feature	to	save	your	favorites	to	later	export	as	a	
CSV	file	



GOOGLE SEARCH 
CONSOLE: 
PERFORMANCE 
REPORT 
•  Extremely	important	and	
versa/le	tool	

•  You	can	gather	keyword	ideas	
to	expand	the	content	of	your	
website		

•  You	can	drill	down	to	a	specific	
page	to	see	which	keywords	are	
driving	traffic,	which	keywords	
are	driving	impressions	

•  You	can	modify	the	report	to	
see	this	informa/on	by	search	
type	



TECHNICAL SEO 



GOOGLE SEARCH 
CONSOLE 

•  It’s	a	must	if	you	own	a	website	
•  It	gives	you	an	idea	of	how	Googlebot	sees	

your	site	
•  It	has	three	main	areas	of	focus	

•  Performance	
•  Index	
•  Enhancements	

•  It	also	includes	a	URL	inspector	
•  A	sec/on	for	security	&	manual	ac/ons	
•  And	a	look	at	your	linking	profile	



INDEX: COVERAGE REPORT 
Gives	you	a	peek	behind	the	curtain	of	how	Googlebot	sees	your	site	



INDEX: SITEMAPS 

•  Extremely	important!	
•  There	are	various	types	of	sitemaps,	
based	on	‘media	type’	(sitemap	
extensions)	

•  News	
•  Video	
•  Images	

•  They	inform	Google	of	the	pages	that	exist	
in	your	site	

•  In	this	sec/on	you	can	see	if	the	sitemaps	
are	working	



URL INSPECTION 

•  Allows	you	to	check	on	individual	pages	
within	your	site	

•  Tells	you	whether	or	not	they	are	part	of	
their	index	

•  If	they	aren’t	you	can	request	indexing	
•  If	they	are	already	part	of	the	index	it	
provides	addi/onal	details	



ENHACEMENTS: 
SPEED 

•  Breaks	up	the	slow,	moderate	and	fast	
URLs	within	your	site	for	Mobile	and	
Desktop	

•  Speed	is	important	because	longer	load	
/mes	have	detrimental	effects	on	bounce	
rates	

•  If	page	load	increases	from	1	second	to	3,	
bounce	rate	increases	by	32%	and	so	forth	

•  Also,	pages	considered	slow	may	be	
demoted	by	Google	in	SERPs	



ENHACENMENTS 

•  MOBILE	USABILITY	
•  It	gives	you	an	idea	of	which	pages	need	to	
be	improved	from	an	usability	standpoint	
when	viewed	on	mobile	devices	

•  These	are	listed	in	order	of	priority	

•  AMP	
•  It	gives	you	a	list	of	errors	and	how	to	fix	
them	

•  Pages	with	errors	won’t	display	in	AMP	



SCHEMA 
MARKUP 



SCHEMA MARKUP 
Snippet	of	code	added	to	a	site	to	
help	search	engines	understand	your	
content	beVer,	so	they	can	return	
and	display	your	pages	beVer	

Types	of	Schema	

•  Reviews	
•  Videos	
•  Ar/cles	
•  Events	
•  Products	
•  Restaurants	



FREE TOOLS 



SEOQUAKE 

•  Free	browser	extension	
• Get	a	complete	SEO	audit	of	
webpage	

• Review	all	major	KPIs	
• Get	a	thorough	analysis	of	SERPs	
and	export	the	results	in	CSV		

•  Es/mate	Keyword	Difficulty	
	



MOZ.com 

• Keyword	Explorer:	discover	&	
priori/ze,	top	ranking,	compare	
against	compe/tors		

•  Link	Explorer:	inbound,	linking	
domains,	spam	score,	
discovered	&	lost	

• MozBar:	Instant	metrics,	quick	
look	at	domain	&	page	
authority,	keyword	highlighter	

• Offers	excellent	learning	
resources	

	



YOAST SEO 

•  Free	&	premium	version	(14.0)	
• Premium	version	is	only	$89	USD	
for	one	site	per	year	

•  Includes	keyword	op/miza/on	
•  Schema.org	data	
• Canonical	URLs	
•  Internal	linking	sugges/ons	
• Redirect	Manager	

	



Questions? 


